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About Baptist Health

● Baptist Health is a nine-hospital system 
headquartered in Louisville, KY, with 
locations throughout the state and 
southern Indiana. 

● We have over 400 points of care that 
include outpatient facilities offering 
urgent care, occupational medicine, 
physical therapy, and diagnostics.



About Medicom Health

Our HRAs convert web visits to care visits through personalized, 
evidence-based feedback and recommendations. In short, they 
help patients figure out next steps for their exact situation.

Our Management Portal for clients features a wealth of 
customization, automation, integration, and reporting 
options for seamless use in any digital workflow.



Learning Objectives

Real-world HRA lessons learned over 
a decade

Power-user concepts for maximizing 
HRA traffic

Nurturing more leads from HRA 
completions to care visits



Baptist Health’s HRA in Market

Breast Cancer Colorectal Cancer Lung Cancer

Healthy Weight Range Weight-Loss Surgery Knee & Hip Joint Pain

Acid Reflux Heart Health Stroke



Baptist HRA Journey



Omni-Channel Strategy 



Breast Cancer HRA Awareness Video

Watch Video: https://baptisthealth.wistia.com/medias/1xkpt74sv1

Cost Savings

Assets such as awareness videos 
can be recycled each year and 

shared across multiple channels.



Follow-Up Process
● Streamlined lead management 
● Tracking follow up history
● HRA nurturing pathways

HRA Data

Medicom HRA

Lead Management System

External Automation 
JourneyCRM

Internal Email Notifications



Simplified Lead Management 



Tracking Follow-up



Sample Nurture Email Journey - Breast
Email 1 Nurse 

Navigator Outreach
Email 2 Mammo 

Reminder
Email 3 Breast Health 

Infographic 

Email 4 Primary 
Care

Email 5 General 
Women’s Health

BH Website



Sample Nurture Email 
Journey - Breast

Increase Productivity

Marketing automation allows you 
to trigger personalized emails at 

important moments and give staff 
valuable time back.



Results

Timeframe: 2018-2022

65K
Visits

$7M
Direct Service
Line Charges

$21M
Total 

Charges
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