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We empower people
to make the most important 

decisions of their lives. 
Aha Media Group mission
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Copywriting

We’re on a Mission to Deliver Clear Healthcare Content
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Content Strategy Content Training 
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• A friend just got 
diagnosed with breast 

cancer. Now what?

• This looks interesting. 
I’ll fill this out.

What’s my 
risk?

I only have low 
risk. I guess I 

can wait.

Now what?



People look to experts to make 
sense of the world.
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Today 
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What will we learn together?

1: 
How to use HRAs 

effectively 

3: Customize the 
journey for your 

audience

2: How to plan 
for repurposing 

your HRA content 



It’s all about doorways
Use HRAs effectively 
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Let’s Review: Create your Doorways 
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#1:
Go through all the 
content you have 

related to a 
specific topic and 

make sure you 
have a health 

assessment CTA 
on those pages.

#2: Keep track of 
those pages in an 
excel spreadsheet, 
marking additional 

content formats

#3: Get ready to 
PLAN!



It’s all about what you
already have 
Plan for repurposing your HRA content
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Lisa, 53
• Concerned 

about the 
potential risk of 
a heart attack

• Takes the HRA
• Is told she’s 

low risk
• Now what?

Channel Format Piece of Content Notes

Email Text • Articles
• Patient 

testimonials
• Explanation of 

potential tests
• Guidelines for 

how to talk to 
your doctor

Instagram Pictures/Videos/
Text

• Heart health 
tidbits

• Did you know?
• Signs of heart 

attack in 
women

Use email to push 
our IG account

Facebook See above See above Use email to push 
FB account

Internal 
communications

Text • HRAs are now 
available to 
employees

Slideshows in 
clinics? (external 
facing also? QR 
codes?
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Your first tip for heart health 
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Reducing High Blood Cholesterol
A major risk factor for coronary heart disease is a high blood cholesterol level. 
By lowering your blood cholesterol level, you can reduce your chances of 
developing this life-threatening disease.
Your body needs cholesterol to make cell membranes, certain hormones and 
other tissues. Cholesterol uses special carriers known as lipoproteins to move 
through your bloodstream; low density lipoprotein (LDL) transports most of it. In 
abundant amounts in your bloodstream, however, LDL cholesterol contributes 
to the formation of plaque which can build up on the walls of your arteries and 
block the flow of blood to your heart. This condition, called atherosclerosis, can 
lead to a heart attack.
High density lipoprotein (HDL), on the other hand, is thought to carry cholesterol 
away from your arteries and thereby prevent plaque buildup. As a result, HDL 
cholesterol is often referred to as the "good" cholesterol, while LDL cholesterol 
is referred to as the "bad" cholesterol.



Let’s Rewrite: Your first tip for heart health 
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Last week you took the first step toward heart health; you took our heart risk assessment. The good news: you’re low risk for any heart disease.
But, you’re still invested in your health. Your first tip for improving your heart health?
Reduce cholesterol

A major risk factor for coronary heart disease is a high blood cholesterol level. By lowering your blood cholesterol level, you can reduce your 
chances of developing this life-threatening disease.

Steps to reduce cholesterol?
1. Improve your diet (How?)
2. Increase your physical activity (I hate exercise. We got you---check out some easy ways to get started!)
Want more tips? See our tips for improving your heart health. 

What is cholesterol?

Your body needs cholesterol to make cell membranes, certain hormones and other tissues. Cholesterol uses special carriers known as lipoproteins 
to move through your bloodstream; low density lipoprotein (LDL) transports most of it. In abundant amounts in your bloodstream, however, LDL 
cholesterol contributes to the formation of plaque which can build up on the walls of your arteries and block the flow of blood to your heart. This 
condition, called atherosclerosis, can lead to a heart attack.
High density lipoprotein (HDL), on the other hand, is thought to carry cholesterol away from your arteries and thereby prevent plaque buildup. As a 
result, HDL cholesterol is often referred to as the "good" cholesterol, while LDL cholesterol is referred to as the "bad" cholesterol.



Repurposing Blog Content for Social Distribution
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Break long-form content into smaller, “snackable” content for short-form social posts.

Blog Article Facebook Post 1 Facebook Post 2



Four Types of
Search Intent

Informational Navigational

TransactionalCommercial

The search intent of a 
targeted keyword must 

match the goal or function 
of the web content you’re 

creating.
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I need to find 
an answer

I need to find a 
specific website 

or webpage

I need to 
complete an 

action

I’m considering 
a product or 

service and am 
investigating it



Identifying Search 
Intent in Content 

Creation 

•Online 
scheduling

•“Find a doctor 
near me”

•“Buy xyz” (B2B)

•Services list
•Treatment 

pages
•Physician bios
•“Best,” 

“Review”

•Home pages
•Location pages
•Branded 

searches

•Most blog 
articles

•Service line 
pillar pages

•Condition 
pages

•Product 
pages 
(B2B) Informational Navigational

TransactionalCommercial

Here are some examples of 
different healthcare 

content types and where 
they’d fall within search 
intent. Keywords can fit 

into more than 
one category.
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Let’s Review: Planning for Repurpose
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#1:
Choose a persona 
(I recommend low 
risk). Plan, based 

on what you 
already found, how 

you can nurture 
through email. 

#2: Build those 
emails. You may 

have to move 
around or improve 
some web pages.

#3: Doublecheck 
that SEO!



Now you can use your
red pen
Customize the journey for your audience
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Rewrite
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First email that delivers results

We’re so pleased to be able to give you this Heart Health report.

There’s a lot of information, so be sure to spend some time looking this 
over. Consider curling up with some tea and a small piece of dark 
chocolate (both great for heart health) and reading your report.

It also makes sense to:
1. Talk to your primary care doctor about the findings (need one? 

Here’s a convenient list!)
2. Read more about your heart and how to keep it healthy. We’ve 

compiled some of our favorite heart health articles here.
3. Follow us on Facebook and Instagram for more health and 

wellness tips. 
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Rewrite
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Second email about risk 

Because your heart assessment shows that you are at high risk 
for some heart health issues, we wanted to give you a plan of 
action you can follow right now:
1. Don’t panic. It’s important to make an appointment with a 
cardiologist. We’ve created a convenient list here. 
2. We’ve also compiled a list of important questions to ask your 
doctor. Go ahead and add your own questions. You can also 
learn what to expect at your doctor’s visit. 
3. Follow us on Facebook and Instagram for daily wellness tips 
that will help you on your health journey.
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Let’s Review: Customize the Journey 
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#1:
Plot the emails you 

use to engage 
people to build 

them to make an 
appointment. 

#2: Use the new 
content you’ve 

created or direct 
them to existing 

URLs!

#3: Report, report, 
report. 



Trust is built from helping people 
make sense of the world.
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Kim 
Kelly Ahava Leibtag

Founder and President
ahava@ahamediagroup.com

©2023 Aha Media


